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Business etiquette is a kind of code of conduct formed by people in business
activities for a long time. Different countries have different cultural backgrounds and
values, so business etiquette has both national and ethnic characteristics. Especially in
this increasingly globalized world, a comprehensive understanding of the differences
between Chinese and western etiquettes has become very important.

This paper focuses on analyzing the differences and influences of business
etiquette in intercultural communication, explaining the important role of etiquette in
transcultural business communication. The paper is divided into five parts. The first
part is the introduction. The first chapter introduces the formation and importance of
business etiquette. The second chapter discusses the differences in etiquette between
China and the West. Chinese traditional culture is based on the patriarchal clan system
structure connected with blood ties, which values human ethics over nature, groups
over individuals, righteousness over benefits, and principles over equipment. Western
culture, with American culture as its typical feature, is dominated by contract culture,
focusing on self-centeredness, emphasizing individual and competition. The third
chapter mainly deals with the influence of Chinese and western cultural differences on
business etiquette from four aspects: address, concept of time, dietary characteristics
and gift-giving.

Under the background of global economic integration, foreign business
cooperation is increasing and frequent, and the role of business etiquette in foreign
communication is becoming more prominent. In the increasingly close

communication between China and the West, we must pay attention to the differences



in etiquette, seek common ground while reserving differences, respect each other and

communicate on an equal footing.

Key words: etiquette, etiquette differences, business etiquette
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Business etiquette refers to the etiquette that constrains people's behavior in
business activities with some code of conduct in order to show mutual respect in
business activities.

A Chinese saying goes, "Courtesy costs nothing", which means that politeness
will not offend others in communication. In fact, being polite not only does not
antagonize others, but also helps us to be welcome and treated with courtesy by others.
Especially in the current increasingly deepening degree of globalization, in

international business activities, when the two sides ...
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1.1 The Formation of Business Etiquette

Business etiquette is a kind of code of conduct formed by people in business
activities for a long time. In his book Business Etiquette, Jin Zhengkun points out:
"Courteousness is respect and rite is expression. That means being respectful while
mastering the necessary expressions. Without rite, there is no courteousness."( % IE

&, 2013:28). So when exactly did etiquette begin to appear in our vision?

1.2 The Importance of Business Etiquette

Our country is known as "a nation of etiquette”, advocating etiquette is the
traditional virtue of our people. From ancient times to the present, China's etiquette is
a unique symbol of Chinese civilization, which is the embodiment of the virtues of the
Chinese nation. Etiquette as a kind of traditional virtue, it has the inheritance of

etiquette and has the unfailing....



Chapter Two A Brief Analysis of Differences between

Chinese and Western Etiquette
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Business etiquette difference is an objective existence, which is the product of
time and place. There is no advance or retreat. Foreign companies come to China,
business activities should be localized, and Chinese enterprises should be

international when they enter the global market.

2.1 The Characteristics of Chinese Etiquette
Chinese traditional culture is a patriarchal social structure linked by blood
lineage. It is characterized by “unity of nature and man”, attaching importance to

human relations over nature, and ...

2.2 The Characteristics of Western Etiquette



Chapter Three The Influence of Chinese and Western Cultural

Differences on Business Etiquette in Cross-cultural

Communication
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In the business communication activities of Chinese and western countries, this
kind of difference causes people in communication to form different values and ways

of thinking. These ...

3.1 Differences in the Forms of Address
In China and the West, the first thing when business people meet is to say hello.
If they do not know the other side's habits, they may have a bad start. On the one hand,

the Chinese people have a strong sense of clan, who emphasize “the difference ...

3.2 Differences in Concepts

The Oriental concept of time belongs to the circular concept of time. Arthur
Schopenhuaer once said, “time is like a rotating circle, the descending arc is the past,
the ascending arc is the future, and the tangent line connecting point at the

intersection is the present”. ...

3.3 Differences in Table Manners

3.4 Difference in Gift-giving
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In our life, especially in the current situation of globalization, the interacting
people probably come from different countries, use different languages, have
different social and culture backgrounds, and therefore certainly have different
understandings of etiquette. It is consequently inevitable for us to be occasionally in
breach of the etiquette in other's eyes, and it is challenging but essential for us to
know about other's understanding of etiquette, find similarities between their and

our own, bridge the gap of ...
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